
ENQUIRY 02

Receipts are often discarded, yet they contain lots of interpretable 
information. I observed that people have an innate curiosity to peek 
into such details. 

Using “voyeurism” as a theme, I plan to use found receipts in 
supermarkets as the primary material to explore and reimagine one 
or more "peeped" personas through  graphic design and experimental 
writing. The production will take the form of a publication (and a 
website?), serving as both an exploration of the relationship between 
the observer and the observed, amplifying the human desire to pry.

The target audience is the general public.The publication could be 
print on thermal paper,  in the dimensions of a receipt to use common 
associations to trigger audience.  Additionally, I’m considering 
using temperature-sensitive coatings on the paper to heighten the 
voyeuristic experience and create an interactive reading process.
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